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 1.
Course Number
Course Title
Semester Units
Semester Hours

MCOM 230
Digital Program

3
2 hour lecture: 32-36 hours


Production I


3 hours laboratory: 48-54 hours
64-72 outside-of-class hours for lecture






144-162 total hours
2. Course Prerequisites

A “C” grade or higher or “Pass” in MCOM 120 or equivalent.
Corequisite
None.

Recommended Preparation

A “C” grade or higher or “Pass” in Media Communications 118 or equivalent.

 3.
Catalog Description

The study and application of digital film processes and technology, including computer software, in the production of digital film programs.  Students will conceive, write, and shoot footage for a short documentary or narrative film project.  Students will work in small groups on all aspects of pre-production and acquisition. This is the first course of a two-class capstone sequence required for Media Communications majors electing a video emphasis track.

 4.
Course Objectives

The student will:


a.
Observe operation of a digital camera and study the use of digital equipment in the production of films.


b.
Examine the principles of digital films and the applications for video processes in the digital film domain.


c.
Analyze all aspects of digital film production to assimilate concepts of composition, continuity, blocking, lighting, staging, motion, line, and color, for production of a video short program.

d.
Study and observe basic film theories and techniques in the process of conception, writing screenplays, script development, storyboarding, planning, location scouting, permitting, and scheduling for production.

e.
Develop the use of the correct nomenclature as practiced by the professional digital film industry.


f.
Compare and contrast the use of various new technologies and digital production systems.
 5.
Instructional Facilities

a.
Lecture room.


b.
Screening room.

c.
Computer work stations.


d.
Digital video cameras.

 6.
Special Materials Required of Student

Electronic storage media.
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 7.
Course Content

a.
Pre-production.



(1)
Composing the production team.



(2)
Developing screenplays, scripts and storyboards.



(3)
Budgeting and financing short films.



(4)
Planning, scheduling and casting for production.
b.
Production.


(1)
Directing film-style programs and techniques.


(2)
Cinematography principles and techniques.


(3)
Audio microphones and sound acquisition.
 8.
Method of Instruction

a.
Lecture and classroom discussion.


b.
Video screening of appropriate digital footage.


c.
Laboratory demonstration.


d.
Student hands-on writing, staging and shooting.

 9.
Methods of Evaluating Student Performance

a.
Short quizzes and a written comprehensive final exam.


b.
Critique and evaluation of student film footage.


c.
Review and analysis of assets and documents by instructor.

10.
Outside Class Assignments

a.
Research on script content and the development of a screenplay and shooting script.


b.
Students will, as a member of a team, observe operation of digital cameras, sound mixing and lighting equipment in filming specific scenes.


c.
Students will keep a log sheet along with a report card for all production activities.

11.
Texts

a.
Required Text(s):


Rea, Peter and Irving, David. Producing and Directing the Short Film and Video, Burlington, MA: Elsevier/Focal Press, 2010.

b.
Supplementary texts and workbooks:



Johnson, Claudia H. Crafting Short Screenplays that Connect. Burlington, MA: Elsevier/Focal Press, 

Addendum: Student Learning Outcomes

Upon completion of this course, our students will be able to do the following:

a. Design and create a story treatment, screenplay, storyboard, script and production plan.

b. Research story backgrounds, characters and information relevant to the program.

c. Execute field production and acquisition of video, audio and still photo assets. 
d. Demonstrate knowledge of professional film and video terminology used in the industry.
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